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ICE-CREAM INDUSTRY: CURRENT SCENARI

* The Indian market is expected to register overall value growth of over 50%
from 2019 to 2022.

* Specifically due to an expanding middle income socioeconomic class and a
large youth population who enjoy and seek out novelties, especially
western like.

* Although Indian population seeks out indulgences, more consumers are
becoming aware of the quality and ingredients of the products.

* They want best of both worlds, Taste n health claims.




|ICE-CREAM INDUSTRY: BARRIERS

* To meet the demand the industry has moved towards bulk
manufacturing, compromising the quality of the ice-cream

* Real ingredients or fresh fruits are not used in order to control the
cost rather are replaced by essence, flavours and syrups (this is why
strawberry ice cream never tastes like strawberry)

* With artificial flavouring comes the use of artificial colours wherein
the ice-creams lose its originality




TiIB AS AN INNOVATOR

* The concept of ice-cream has been taken to the next level at TiB by making it
fresh in front of a customer without any artificial colour or flavour.

e TiB’s USP is in its ingredients which creates unique texture n flavour for its ice-
creams.

* The process starts with making an ice-cream base which is freshly crafted from
the TiB factory, everyday.

* TiB brinEs the finest quality of fresh seasonal fruits, handpicked daily to maintain

the freshness and quality of the ice-creams. And when it comes to chocolate
flavours, they leave a rich premium taste in your mouth.

* With the concept of fresh makings, its more than just an ice-cream, It’s a feeling!




PRODUCT OFFERINGS
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- SINGLE ~ DOUBLE  FAMILY
: H SCOOP  SCOOP PACK
3 gwsoﬂ %q‘on Rose gulkand 65 130 370

Dates 70 130 370
Ani
SINGLE DOUBLE FAMILY b /o s o
SCOOP scoor PACK Culcutta meetha 70 130 370
Chiku 60 110 300
Watermelon 60 110 300 wﬂq Aw' %w{q't
Musk-watermelon 60 110 300 w 0
Guava Chilly 60 110 300 SINGLE DOUBLE FAMILY
SCOOP SCOOP PACK
Banana caramel 40 110 300
Strawberry 75 150 420 Dark night
Plum 65 130 370 Glossy Chocolate
Tender coconut 70 130 370 Choco-asteroids
Kiwi 70 130 370 Dark-asteroids
Sitaphal 75 150 420 Mocha mocha
Mango 75 150 420 Milkyway

Bon-bourn

Oreo .
m ww SINGLE DOUBLE FAMILY
SCOOP SCOOP PACK
Topp
wpmg‘ SINGLE DOUBLE Buttery peanut 70 130 370

s sk Vanilla 40 80 220
Nuts 13 25 Nutty caffe 70 130 370
Chocolate Brownie 15 31 Salted caramel 80 155 440

\>‘u Waffle Cone 15 Newyorkers 95 190 530
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Mocha Mocha
Milkyway

Iw &'eqm che ‘ oo Milkyway shooter ?@ \&3’
. . Glossy shooter 195 %, "*Creaﬁ\gb
Milkyway cake 790 I;arkhnlg:'r sht::ier ::Z
Glossy cake 7% e i o FRESH. NOT FROZEN.
Dark night cake 790
Mocha mocha cake 750
Red velvet cake 850 ndcai “i Ul‘ief
Black forest 700 \y
Oreo cake 790
Salted caramel cake 850 Oreo 160
Dark Night Sundae 195 %, Mocha mocha 170
Glossy Sundae 195 N Bon-Bourn 180
Mocha Sundae 195 S Glossy chocolate 180
J‘(OT%CO{“T.@ Salted Caramel Sundae 195 Dark night 200
195 Milkyway 200
Dark night 175 Cold coffee 140
Glossy 170 %T@Ww Salted caramel 190

Single Piece
Hot Brownie ( Pack of 4) 300

Hot Brownie with Vanilla 120




ACHIEVEMENTS




10 OUTLETS IN MUMBAI

VASHI, VERSOVA, MULUND,
KANDIVALI, BHANDUP, AIROLI,
NERUL, KHARGHAR,
THANE (MAJIWADA),

THANE (HIRANANDANI)

3 OUTLETS IN HYDERABAD

SINDHI COLONY, HABSIGUDA,
BANJARA HILLS
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1 OUTLETS IN VIJAYWADA
MOGALRAJPURAM




Highest Ratings on Zomato

AIROLI MULUND KANDIVALI VASHI
zomato zomato zomato zomato

4.1 4.3 4.0 4.6

(HIRANANDANI) VERSOVA
zomato zomato

4.6 4.4
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Tib The Ice-Cream Bakery, Shop 7, Meghdoot, P. K. Road, Opp. kalidas Auditorium, Mulund (W), Mumbai 80

o/ CaII . 91 52015451 , 9820896661 * Website : www.theicecreambakery.in
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Address : mxa-aumuwy Shop No. 07, Meghdoot Bidg,
P.K. Road, Opp. Kalidas , Mulund (West), Mumbai - 80.
Contact 9152015451 / 9820896661
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Team TI1B

* Prashant Kumbhar and Nitin Kashid are the founders of The ice-cream
Bakery with 11 years of experience in food industry.

* TiB has a team of 20 people who takes care of all the operations like
production, supply chain, purchase, quality check, ordering,
accounting, monitoring and training.




Franchisee Requirements

Area: 100 - 200 sq. ft.

Investment: Rs 10 — 13 Lacs.

Location: High Street, Malls, High Footfall Areas etc.
No existing experience required.

Franchisees available across the Country.




Why Franchise with TiB

Early Pay back period.
No Royalty.

Low operational cost.
High returns.

Live Kitchen — “only Ice cream Chain with Live Kitchen
Concept.”

Low competition.

High growth industry.

Full operational support.

Product uniqueness.

First mover advantage




Contact Us..

Amit Agarwal | 9062 575 115 | amit@franchisenations.com




THANK YOU




